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UNITED WE GROW 



TOGETHER WE CAN SIGNIFICANTLY

TRANSFORMOUR INDUSTRY

By creating the Global Shrimp Council, we can put a  
marketing campaign in the US and around the 
world to promote the superior characteristics of 
global shrimp.

THERE IS PLENTY OF ROOM FOR GROWTH 
IF WE DO IT RIGHT

Consumption per Capita is still low ƉConsumers 
need to know more about Shrimp as there is plenty 
of misinformation about it.

THE MOMENT IS NOW
The Health and Wellness trend makes a perfect 
opportunity to launch a successful awareness 
campaign to engage US consumers and trade 
players
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SHRIMP IS A HEALTHY AND TRENDY 
PRODUCT, IN A CONTEXT WHERE 
WELLNESS AND NUTRITIOUS 
CONSCIOUSNESS ARE IMPORTANT

ÅThis product has multiple benefits: excellent quality protein 
source, zero carb, very low in calories and fat, great source 
of vitamins and minerals.

ÅLow carbon print. 

ÅMinimum water consumption.

ÅHealth & wellness °³­TÄNº Jºº³ MÄºX´ ´ÄN| J´ źnaturally
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growth of the health & wellness market in the US fish & 
seafood sector, during 2017-2022. Sales are expected to 
grow at a CAGR of 1.6% during the same period. 



Country Per Capita Consumption (kg/person/year)

China 4.6

Japan 3.6

Thailand 3.5

USA 2.7

France 2.5

Spain 2.2

Canada 1.3
WE ASKED CHATGPT TO PRODUCE A CHART OF SHRIMP PER CAPITA CONSUMPTION, AND THIS WAS THE IMMEDIATE RESPONSE.



BUILD

THE GLOBAL SHRIMP COUNCIL TO 
INCREASE THE SHRIMP PER CAPITA 

CONSUMPTION THROUGH STRETIGIC 
ROBUST MARKETING CAMPAING. 

A MEMBERSHIP FOR FARMERS FROM 
AROUND THE WORLD TO PARTICIPATE AT 

THE GSC.

AN ELECTED BOARD OF DIRECTORS IN THE 
COUNCIL THAT REPRESENTS GSC 

MEMBERS.

WORK UNDER THE NFI UMBRELLA AS A 
TRUSTED THIRD PARTY ENTITY, WHICH 
WILL MANAGE AND DISBURSE FUNDS 

COLLECTED.

A FUNDING MECHANISM FOR MEMBERS 
(QUOTA PER KG) FOR THE MARKETING 

CAMPAING.

ESTABLISH THE BASIS FOR PARTICIPATION 
(GSC STATUTES)

We have 3 proposals 
ready for board review.



LAUNCH
ROBUST EFFECTIVE CAMPAIGNS 

TO INCREASE SHRIMP 
COMSUMPTION IMMEDIATELY 

PR EFFORTS (INCLUDING CRISIS 
MANAGEMENT)

MEASURE KPI´S EVALUATED BY 
THIRD PARTIES

EXPAND
FIRST 

GEOGRAPHICALLY 
WITHIN THE US

EXPAND TO 
OTHER STRATEGIC 

MARKETS

MEMBERSHIP 
AND 

PARTICIPATION



ACHIEVEMENTS AND WHERE WE STAND NOW:

WE ARE PLANNING THE CREATION OF 
THE GLOBAL SHRIMP COUNCIL UNDER 

THE LEGAL STRUCTURE OF THE NFI.

HIRING MIGUEL BARCENAS AS THE 
STRATEGIC MARKETING ADVISOR, ONE 

OF THE ARCHITECTS BEHIND THE 
SUCCESFUL AVOCADO MODEL.

GSF AGREED TO HOST THE FIRST 
MEETING.

WE ELECTED BOARD MEMBERS.

HAD OUR FIRST PRESENTIAL BOARD 
MEETING IN BARCELONA, SPAIN
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OFICIALIZE THE COUNCIL 
AND ELECT THE BOARD 

MEMBERS IN A FOLLOW UP 
ZOOM MEETING.

RECEIVE AND REVIEW THE 
GOVERNANCE, ESTATUTES, 

AND REGULATIONS FOR 
FUTURE MEMBERS OF THE 

COUNCIL.

INVOLVE AS MANY 
PRODUCING COUNTRIES AS 
POSSIBLE IN THE NEXT 180 

DAYS.

BEGIN TO RAISING FUNDS, 
CHOSE AN AGENCY AND 

START INITIAL CAMPAINGS.



Why the NFI?

We are exploring a partnership that establishes the Global Shrimp 
Council under the umbrella of the National Fisheries Institute (NFI) in 
the USA. The partnership with NFI provides a strong legal foundation 
and several invaluable advantages, including: 

Å Legal Structure: NFI ensures a robust legal framework for the 
operation of the Global Shrimp Council. 

Å Antirust Compliance: NFI acts as a witness and guarantor, ensuring 
that antitrust laws are strictly adhered to.

Å

Å Fund Management: NFI, with its proven expertise, is capable of 
efficiently managing funds generated by the Global Shrimp Council. 

Å Media Crisis Management: NFI can provide valuable counsel and 
assistance in media crisis management.

Å Lobbying and Government Relations: NFI possesses the experience 
and ability to engage in lobbying activities with the US government 
on behalf of the council. 



GSC SUPPORTED BY ONE OF THE ARCHITECTS 
BEHIND THE SUCCESFUL AVOCADO MODEL



THE GLOBAL SHRIMP COUNCIL 





ÅJose Antonio Lince - Almar (Ecuador)

ÅSandro Coglitore - Omarsa (Ecuador)

ÅDiego Puente - Santa Priscila (Ecuador)

ÅJose Rincon - Grupo Lamar (Venezuela)

ÅJessica Rodriguez - Mer Seafood (Honduras)

ÅIndra Kumar Alluri - Avanti Feeds (India)

ÅChoudary Karuturi - Apex Frozen Foods (India)

ÅMahendra Yarlagadda - Devi Fisheries (India)

ÅDiego Illingworth - NAQUA (Suadi Arabia)

ÅAris Utama - Bumi Menara Internusa (Indonesia)

ÅKristin Veriga - eFishery (Indonesia)

Å Gabriel Luna ï David Castro (Chair and co Chair)

2024 GSC Board Members 



We have a mission.

Not only to  encourage 
°X­°ӃX XJº ª­³X ´|³ ª° Ź

We want them 
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10 initial goals for the GSC
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OUR CAMPAIGN VISION

WÉLL BUILD A BRAND IN A 
BRAND-LESS CATEGORY

1
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When it comes to any  
category but produce and 
seafood, she shops by BRAND 







OUR CAMPAIGN VISION

WÉLL SHOW SHRIMP
IS GOOD FOR YOU

2



SHRIMP is the Best Kept Secreté

άLǘΩǎ Dw9!¢ ¸ƻǳ Ƨǳǎǘ Řƻƴϥǘ ƪƴƻǿ ŀōƻǳǘ  ƛǘ Χ 

Shrimp offers various 
nutritional benefits:

1. Great Source of Protein
2. Low in Calories and Carbohydrates 
3. Low in Fat: particularly saturated fat. 
4. The American Heart Association (AHA) list 
shrimp as a food that can lower cholesterol levels 
τ just dƻƴΩǘ ŦǊȅ ƛǘ. 
5. Rich in Micronutrients, Vitamin B12, Selenium
8. Source of Antioxidants
9. Promotes Muscle Health
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Really Good !



Shrimp 

is Goodé

Really Good!





Hispanic Market ςAsian Target 


